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CONTEST RULES 

 

Eligibility 

 

No purchase necessary. This contest is organized by the University of Ottawa and is open 

to those that are eighteen (18) years of age or older at the time of entry. Contestants must 

be a student of the University of Ottawa. Contestants are not eligible to enter if they are 

(or if they live with or room with) an employee of the University of Ottawa. 

 

To Enter 

 

To enter the contest, each contestant must enter a valid email address when prompted at 

the end of the questionnaire and answer a skill-testing question. The contest begins on 

October 5, 2016 at 6:00 am EST and ends on October 28, 2016 at 11:59 pm EST. Each 

contestant may enter the contest only once (1) during the entire contest period. By 

entering, contestants agree that they have read and understood these Contest Rules. 

 

Prize 

 

There are three prizes to be awarded: one tuition-fee credit of $2500, one tuition-fee 

credit of $1500 and one tuition-fee credit of $500 (or cash equivalent for students in their 

final session) for a total value of $4500 (Canadian dollars). 

 

Selection of Winners 

 

The winner will be randomly selected amongst all contestants on November 11, 2016. 

 

Following the draw, the winner will be informed by email following the draw. To win, 

the selected contestant must have correctly answered the skill-testing question and filled 

out all information fields.  

The prize will be awarded to the winner once this person has been contacted. If the 

selected contestant cannot be reached within 14 days of being chosen as the winner, the 

prize will be awarded to the second-place entry, and so on, until the prize has been 

awarded. The odds of winning a prize depend on the number of eligible entries received.  

 

Publicity 

 

The winner’s name will be publicly available on the University of Ottawa’s website at 

www.uottawa.ca/institutional-research-planning/winners in December 2016.  By 

participating in this contest, contestants agree to the publication of their name should they 

be selected as a winner. The winner may be asked to sign a form acknowledging receipt 

of the prize and releasing the University of Ottawa from any and all liability arising from 

participation in the contest or from the acceptance of any prize. 

 

 

http://www.uottawa.ca/institutional-research-planning/winners
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Privacy Statement and Consent 

In compliance with the Freedom of Information and Protection of Privacy Act (FIPPA), 

any personal information that the University of Ottawa collects, including through a 

contest, will be handled in a confidential manner by authorized staff and for the purpose 

for which it was collected. The University of Ottawa will collect and maintain the 

information provided by contestants for the purpose of managing its relationships with 

alumni, including sending communication on University news, invitations, fundraising, 

and special offers available to alumni and friends of the University. The University of 

Ottawa will not disclose personal information to third parties, except as required by law 

or a court, or when having a third party perform services, in which case confidentiality 

clauses will ensure protection of personal information. By entering this contest, 

contestants consent to such use of their personal information.  

  

General Conditions 

 

This contest is subject to applicable Canadian laws. For Quebec residents, any litigation 

respecting the conduct or organization of this publicity contest may be submitted to the 

Régie des alcools, de courses et des jeux for a ruling. Any litigation respecting the 

awarding of a prize may be submitted to the Régie only for the purpose of helping the 

parties reach a settlement.    

 

 

 

 


